HIGH-PRICED BRAND PERFORMANCE RESULTS

FOU rth Quarter 2006 [ =Change from same quarter of prior year (absolute value unless marked percentage)]

H $ Room*

Brands/ Hotels' # Rooms-M Revenues(000's) % Revenues’ % Rmnts Sold’
Segments 2006 2005 2006 A 2005 2006 %N 2005 2006 A 2005 2006 A
Four Seasons 3 1.1 1.1 0.0 $16,117 $16,000 -0.7% 1.2 1.1 1-0.1 0.4 031 0.0
Gaylord 1 1.5 1.5 0.0 16,600 17,758 7.0% 1.2 1.2 | 0.0 0.6 0.6 | 0.0
W 1 0.0 0.3 0.3 4,201 0.0 03|03 0.1
Westin Hotel 9 3.5 4.1 0.6 34,789 39,281 12.9% 2.5 27102 1.2 1.3 ] 0.1
Luxury Segment 14 6.1 7.0 0.9 67,506 77,240 14.4% 4.9 531 04 2.1 23102
Hilton 22 9.2 9.5 0.3 70,335 73,906 5.1% 5.1 5.1 1 0.0 3.1 3.1 1 0.0
Hyatt 9 5.2 54 0.2 41,150 46,413 12.8% 3.0 32 (02 1.6 1.7 0.0
Inter-Cont 3 1.2 1.2 0.0 10,012 9,968 -0.4% 0.7 0.7 | 0.0 0.4 041 0.0
Marriott 24 9.2 9.3 0.1 79,190 83,281 52% 5.7 581 0.1 3.2 321 0.0
Omni 10 34 3.7 0.3 23,473 29,604 | 26.1% 1.7 201 03 1.1 1.2 ] 0.1
Renaissance 6 2.4 2.4 0.0 17,449 19,331 10.8% 1.3 1.3 | 0.0 0.7 0.8 0.0
Wyndham 9 2.4 2.3 -0.1 15,258 14,037 -8.0% 1.1 1.0 1-0.1 0.7 0.7 1-0.1
Upscale Segment 83 33.0 33.8 0.8 256,867 276,540 7.7% 18.6 19.11 0.5 10.8 11.0 | 0.2
Embassy 18 43 4.1 -0.2 33,426 34,851 4.3% 24 24 (0.0 1.5 1.4 [-0.1
Homewood 31 2.7 3.0 0.3 17,553 21,048 | 19.9% 1.3 1.5 0.2 0.9 1.0 | 0.1
Residence Inn 45 4.7 5.1 0.4 32,635 36,104 10.6% 2.4 251 0.1 1.7 1.8 1 0.1
Staybridge 10 0.8 1.1 0.3 5,168 7,131 38.0% 0.4 0.5 0.1 0.3 041 0.1
Other 26 4.7 4.7 0.0 29,041 29,715 2.3% 2.1 2.1 1 0.0 1.6 1.41-0.2
Suites Segment 130 17.2 18.0 0.8 117,823 128,849 9.4% 8.5 891 04 6.0 6.0 | 0.0
Courtyard 53 6.6 6.9 0.3 39,985 44,549 11.4% 2.9 3.1 (02 23 241 0.1
Crowne Plaza 8 2.7 25| -02 15,035 13,958 -7.2% 1.1 1.0 |-0.1 0.9 0.8 1-0.1
Doubletree 7 1.6 2.1 0.5 10,067 12,670 | 25.9% 0.7 09| 02 0.5 0.6 | 0.1
Hilton Garden 17 2.2 2.4 0.2 12,744 15,695 | 23.2% 0.9 1.1 |02 0.7 0.8 1 0.1
Holiday Inn 53 11.9 11.2] -0.7 51,723 48,061 -7.1% 3.7 33 1-04 3.7 331-04
Indigo 1 0.0 0.1 0.1 0 753 0.0 0.1 0.1 0.0
Radisson 14 3.2 33 0.1 14,311 15,209 6.3% 1.0 1.1 | 0.1 0.9 1.0 | 0.1
Sheraton 4 1.4 1.4 0.0 7,835 8,479 8.2% 0.6 0.6 | 0.0 0.4 041 0.0
Other Mid/Upscale 4 4.3 241 -1.9 16,258 11,736 | -27.8% 1.2 0.8 [-0.4 1.2 0.7 |-0.4
Mid/Upscales 161 33.9 323 -1.6 167,958 171,110 1.9% 12.1 11.8 1-0.3 10.6 10.2 |-0.4
Mid-and-L P Segments
Mini-Suites 173 15.4 16.2 0.8 71,581 75,909 6.0% 5.2 531 0.1 5.1 531 0.1
L.S./Midscales 773 62.2 63.7 1.5 268,589 282,907 5.3% 19.4 19.6 | 0.2 20.4 20.51 0.1
Low Price Extended Stay 156 21.2 21.1 -0.1 54,797 51,261 -6.5% 4.0 3.5 (-05 7.7 7.3 1-0.4
Budget Segment 808 59.9 62.1 2.2 142,944 138,196 -3.3% 10.3 9.6 [-0.7 16.5 16.1 |-0.4
Total Chains 2,298 | 248.9 | 2542 53 1,148,065 1,202,012 4.7% 83.0 83.2 1 0.2 79.3 78.8 1-0.6
Independents

$100+ ADR 310 14.0 14.7 0.7 99,037 103,158 4.2% 7.2 7.1 [-0.1 3.5 36| 0.1

$60-$99.99 283 13.8 15.7 1.9 42,183 46,538 10.3% 3.1 32| 0.1 2.9 32| 04

Under $60| 1,252 57.7 59.1 1.4 93,682 92,931 -0.8% 6.8 64 (-04 14.4 1441 0.1

Tot. Independ. 1,845 85.5 89.5 4.0 234,902 242,627 3.3% 17.0 16.8 |-0.2 20.7 2121 05
Total Market 4,143 | 3344 | 343.7 9.3 1,382,967 1,444,639 4.5%| 100.0 100.0 100.0 100.0

1. All Texas Hotels/Motels with rooms-only revenues exceeding $18,000 in a quarter. 2. $ Gross Room Revenue (000’s) includes non-tax revenues
(approx. 11% of total). 3. % Gross Room Revenues. 4. % Roomnights Sold: derived from taxable revenues, roomnights and estimated ADR.
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MID/LOW-PRICED BRAND PERFORMANCE RESULTS

Fourth Quarter 2006 [~=Change from same quarter of prior year (absolute value unless marked percentage)]

H $ Room*
Brands/ Hotels' # Rooms-M Revenues(000's) % Revenues’ % Rmnts Sold*
Segments 2006 2005 2006 A 2005 2006 % 2005 2006 A 2005 2006 A
High-Priced Segments
Luxury Segment 14 6.1 7.0 0.9 67,506 77,240 14.4% 4.9 531 04 2.1 231 0.2
Upscale Segment 83 33.0 33.8 0.8 256,867 276,540 7.7% 18.6 19.1 1 0.5 10.8 11.0 | 0.2
Suites Segment 130 17.2 18.0 0.8 117,823 128,849 9.4% 8.5 891 04 6.0 6.0 1 0.0
Mid/Upscales 161 33.9 32.3 -1.6 167,958 171,110 1.9% 12.1 11.8 1-0.3 10.6 10.2 1-0.4
AmeriSuites 20 2.6 2.5 -0.1 12,417 11,159 | -10.1% 0.9 0.8 |-0.1 0.8 0.8 1-0.1
Bradford Suites 7 1.0 1.0 0.0 4,958 5,211 5.1% 0.4 041 0.0 0.3 031 0.0
Candlewood 20 1.9 2.2 0.3 7,273 8,961 23.2% 0.5 0.6 | 0.1 0.7 081 0.1
Comfort Suites 69 43 4.6 0.3 19,639 20,706 5.4% 1.4 141 0.0 1.4 1.51 0.1
Hawthorn Ltd. 13 1.2 1.2 0.0 6,074 5,974 -1.6% 0.4 041 0.0 0.4 041 0.0
SpringHill 17 1.8 2.0 0.2 10,334 12,038 16.5% 0.7 0.8 0.1 0.7 0.7 1 0.1
Townplace 14 1.3 1.4 0.1 6,039 6,974 15.5% 0.4 051 0.1 0.4 051 0.0
Other 13 1.3 1.3 0.0 4,847 4,886 0.8% 0.4 0.3 1-0.1 0.4 041 0.0
Mini-Suites 173 15.4 16.2 0.8 71,581 75,909 6.0% 52 531 0.1 5.1 531 0.1
Amerihost 5 0.2 0.4 0.2 809 894 10.5% 0.1 0.1 0.0 0.1 0.1 1 0.0
Baymont 15 1.3 1.5 0.2 4,491 3,700 | -17.6% 03 031 0.0 0.4 041 0.0
Best Western 217 13.9 13.8 -0.1 48,108 49,242 2.4% 35 3.4 1-0.1 4.1 4.1 1-0.1
Comfort Inn 84 5.9 5.6 -0.3 22,433 20,239 -9.8% 1.6 1.4 1-0.2 1.8 1.7 1-0.2
Country Inns & Suites 15 1.5 1.1 -0.4 6,207 4,701 | -24.3% 0.4 0.3 1-0.1 0.5 0.4 1-0.1
Drury Inn 15 23 2.2 -0.1 12,066 11,429 -5.3% 0.9 0.8 |-0.1 0.8 0.7 1-0.1
Fairfield Inn 45 4.1 3.7 -0.4 19,094 19,463 1.9% 1.4 1.3 |-0.1 1.4 1.3 1-0.1
Hampton Inn 99 8.3 9.1 0.8 45,362 52,428 15.6% 33 361 0.3 3.0 32102
Holiday Express 138 9.0 10.2 1.2 43,803 53,571 22.3% 32 371 0.5 3.0 35104
La Quinta Inn 129 14.6 15.0 0.4 61,984 62,812 1.3% 4.5 43 (-0.2 49 491 0.0
Wingate 11 1.1 1.1 0.0 4,232 4,428 4.6% 0.3 031 0.0 0.3 031 0.0
L.S./Midscales 773 62.2 63.7 1.5 268,589 282,907 5.3% 194 196 | 0.2 20.4 2051 0.1
Budget Stes America 11 4.0 4.0 0.0 9,523 8,598 -9.7% 0.7 0.6 |-0.1 1.6 1.4 1-0.1
Ext Stay America 33 35 3.6 0.1 11,373 11,014 -3.2% 0.8 0.8 1 0.0 1.3 1.3 1 0.0
Homestead Village 15 2.0 2.0 0.0 6,637 5,407 | -18.5% 0.5 0.4 1-0.1 0.7 0.7 1-0.1
Intown 28 3.6 3.6 0.0 7,648 7,288 -4.7% 0.6 0.5 1-0.1 1.4 1.2 1-0.1
Studio 6 21 2.5 2.6 0.1 6,157 6,774 10.0% 0.4 051 0.1 0.9 091 0.0
Studio Plus 14 1.4 1.2 -0.2 4,514 3,800 | -15.8% 0.3 03] 0.0 0.5 04 1-0.1
Other LP Ext St 34 4.2 4.1 -0.1 8,945 8,380 -6.3% 0.6 061 0.0 1.4 1.3 1-0.1
Low Price Extended Stay 156 21.2 21.1 -0.1 54,797 51,261 -6.5% 4.0 3.51-0.5 7.7 73 1-04
Best Value 70 38 4.8 1.0 7,503 7,808 4.1% 0.5 051 0.0 0.9 1.1 ] 02
ClarionI & S 12 1.9 2.2 0.3 4,783 5,029 5.1% 0.3 031 0.0 0.4 041 0.0
Days Inn 128 9.5 9.1 -0.4 22,829 20,852 -8.7% 1.7 1.4 1-0.3 2.6 231-0.2
Econo Lodge 57 3.1 3.2 0.1 5,854 5,691 -2.8% 0.4 041 0.0 0.8 071 0.0
How. Johnson 24 2.1 2.1 0.0 5,732 5,116 | -10.7% 0.4 041 0.0 0.6 0.5 1-0.1
Microtel 21 1.3 1.3 0.0 3,128 3,579 14.4% 0.2 021 0.0 0.4 041 0.0
Motel 6 103 10.1 10.4 0.3 23,396 23,275 -0.5% 1.7 1.6 1-0.1 34 331 0.0
Quality Inn 55 4.4 4.7 0.3 12,360 11,954 -3.3% 0.9 0.8 |-0.1 1.2 1.2 1 0.0
Ramada Inn 16 2.4 2.3 -0.1 7,016 5,312 | -24.3% 0.5 0.4 1-0.1 0.7 0.6 1-0.1
Ramada Ltd. 38 34 3.2 -0.2 7,271 6,540 | -10.1% 0.5 0.5 0.0 0.8 0.7 1-0.1
Red Roof Inn 27 32 33 0.1 7,768 7,683 -1.1% 0.6 0.5 1-0.1 0.9 091 0.0
Sleep Inn 12 0.7 0.9 0.2 1,969 2,888 46.7% 0.1 021 0.1 0.2 03] 0.1
Super 8 134 8.1 8.1 0.0 21,007 20,085 -4.4% 1.5 1.4 1-0.1 2.3 2.2 1-0.1
Other Budgets 111 5.9 6.5 0.6 12,328 12,384 0.5% 0.9 091 0.0 1.5 1.6 1 0.1
Budget Segment 808 59.9 62.1 2.2 142,944 138,196 -3.3% 10.3 9.6 |-0.7 16.5 16.1 | -0.4
Total Chains 2,298 248.9 254.2 53 1,148,065 1,202,012 4.7% 83.0 832 1| 0.2 79.3 78.8 1-0.6
Tot. Independ. 1,845 85.5 89.5 4.0 234,902 242,627 3.3% 17.0 16.8 [-0.2 20.7 21.21 0.5
Total Market 4,143 3344 343.7 9.3 1,382,967 1,444,639 4.5%| 100.0 100.0 100.0 100.0

1. All Texas Hotels/Motels with rooms-only revenues exceeding $18,000 in a quarter. 2. $ Gross Room Revenue (000’s) includes non-tax revenues
(approx. 11% of total). 3. % Gross Room Revenues. 4. % Roomnights Sold: derived from taxable revenues, roomnights and estimated ADR.
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MID/LOW-PRICED BRAND PERFORMANCE RESULTS

Fourth Quarter 2006 [~=Change from same quarter of prior year (absolute value unless marked percentage)]

Brands/ % Occupancy’ Est. $ ADR $ REVPAR® REVPAR Index’
Segments 2005 2006 A 2005 2006 %" 2005 2006 A 2005 2006 A
High-Priced Segments

Luxury Segment 70.2 66.0 -4.2 171.06 185.19 8.3% 120.08 122.23 2.14 267 268 1
Upscale Segment 66.3 64.3 -2.0 128.05 138.71 8.3% 84.90 89.19 4.29 189 195 6
Suites Segment 70.5 66.1 -4.4 106.00 117.81 11.1% 74.73 77.87 3.14 166 171 5
Mid/Upscales 62.7 619 | -0.8 85.88 92.85 8.1% 53.85 57.47 3.63 120 126 6
AmeriSuites 66.5 609 | -5.6 79.39 80.46 1.3% 52.79 49.00 -3.79 117 107 | -10
Bradford Suites 71.7 70.3 -1.4 77.76 83.34 7.2% 55.75 58.59 2.83 124 128 4
Candlewood 71.7 70.4 -1.3 58.74 63.95 8.9% 42.12 45.02 2.90 94 99 5
Comfort Suites 66.6 634 | -32 75.33 77.98 3.5% 50.17 49.44 -0.73 112 108 -4
Hawthorn Ltd. 67.8 63.6 | -4.2 81.75 85.72 4.9% 55.43 54.52 -0.91 123 119 -4
SpringHill 73.1 69.1 -4.0 85.32 93.22 9.3% 62.37 64.42 2.05 139 141 2
Townplace 68.4 65.3 -3.1 75.06 84.92 13.1% 51.34 55.45 4.11 114 121 7
Other 60.5 577 -2.8 68.44 72.32 5.7% 41.41 41.73 0.32 92 91 -1
Mini-Suites 68.0 64.8 -3.2 75.24 79.45 5.6% 51.16 51.48 0.32 114 113 -1
Amerihost 73.0 50.2 | -22.8 66.17 50.19 | -24.1% 48.30 2520 | -23.11 107 551 -52
Baymont 67.1 50.5 | -16.6 56.79 53.56 -5.7% 38.11 27.05 | -11.06 85 59| -26
Best Western 59.8 579 | -1.9 62.80 66.98 6.7% 37.55 38.78 1.23 84 85 1
Comfort Inn 62.3 58.2 -4.1 65.94 67.46 2.3% 41.08 39.26 -1.82 91 86 -5
Country Inn & Ste 66.2 64.8 -1.4 69.14 70.56 2.1% 45.77 45.72 -0.05 102 100 -2
Drury Inn 70.3 65.2 -5.1 80.04 86.14 7.6% 56.27 56.16 -0.10 125 123 -2
Fairfield Inn 68.2 69.9 1.7 73.98 81.47 10.1% 50.45 56.95 6.49 112 125 13
Hampton Inn 71.8 68.7 | -3.1 82.62 91.05 10.2% 59.32 62.55 3.23 132 137 5
Holiday Express 67.6 669 | -0.7 78.61 85.67 9.0% 53.14 57.31 4.17 118 125 7
La Quinta Inn 67.3 634 | -39 68.35 71.57 4.7% 46.00 45.38 -0.62 102 99 -3
Wingate 65.6 63.6 | -2.0 65.41 70.61 7.9% 42.91 4491 2.00 95 98 3
L.S./Midscales 65.9 63.2 -2.7 71.17 76.43 7.4% 46.90 48.30 1.40 104 106 2
Budget Stes America 78.4 70.5 -7.9 33.05 33.17 0.4% 2591 23.38 -2.53 58 51 -7
Ext Stay America 73.7 714 -2.3 48.00 46.04 -4.1% 35.38 32.87 -2.50 79 72 -7
Homestead Village 76.3 66.8 -9.5 48.11 44.73 -7.0% 36.71 29.88 -6.83 82 65| -17
Intown 77.1 679 | -9.2 30.29 32.74 8.1% 23.35 22.23 -1.12 52 49 -3
Studio 6 71.8 71.1 -0.7 37.87 40.52 7.0% 27.19 28.81 1.62 60 63 3
Studio Plus 70.9 67.8 -3.1 49.86 49.08 -1.6% 35.35 33.28 -2.07 79 73 -6
Other LP Ext St 67.9 63.5 -4.4 34.12 34.65 1.6% 23.17 22.00 -1.16 52 48 -4
Low Price Extended Stay 73.8 684 | -54 38.30 38.59 0.8% 28.27 26.40 -1.87 63 58 -5
Best Value 49.0 457 | -3.3 43.40 38.39 | -11.5% 21.27 17.54 -3.72 47 38 -9
Clarion & S 44.7 41.0 | -3.7 60.50 61.87 2.3% 27.04 25.37 -1.68 60 56 -4
Days Inn 54.1 500 | -4.1 48.25 49.55 2.7% 26.10 24.78 -1.33 58 54 -4
Econo Lodge 49.2 454 -3.8 41.92 42.71 1.9% 20.62 19.39 -1.23 46 42 -4
How. Johnson 53.5 47.0| -6.5 54.46 56.32 3.4% 29.14 26.47 -2.67 65 58 -7
Microtel 53.8 56.8 3.0 47.21 51.28 8.6% 25.40 29.13 3.73 56 64 8
Motel 6 67.3 62.8 -4.5 37.43 38.53 2.9% 25.19 24.20 -0.99 56 53 -3
Quality Inn 53.9 484 | -5.5 56.69 57.20 0.9% 30.56 27.68 -2.87 68 61 -7
Ramada Inn 56.2 464 | -9.8 57.01 53.17 -6.7% 32.04 24.67 -7.37 71 54| -17
Ramada Ltd. 49.8 43.6 -6.2 47.10 50.61 7.5% 23.46 22.07 -1.39 52 48 -4
Red Roof Inn 58.1 522 | -59 45.21 48.25 6.7% 26.27 25.19 -1.08 58 55 -3
Sleep Inn 55.1 56.7 1.6 52.48 61.68 17.5% 28.92 34.97 6.06 64 77 13
Super 8 56.4 52.8 -3.6 50.32 51.34 2.0% 28.38 27.11 -1.27 63 59 -4
Other Budgets 50.8 47.0| -3.8 44.57 44.09 -1.1% 22.64 20.72 -1.92 50 45 -5
Budget Segment 554 510 | -4.4 46.71 47.33 1.3% 25.88 24.14 -1.74 58 53 -5
Total Chains 64.2 61.0 -3.2 78.18 84.34 7.9% 50.19 51.45 1.26 112 113 1
Tot. Independ. 48.5 46.5 -2.0 61.33 63.14 3.0% 29.75 29.36 -0.38 66 64 -2
Total Market 60.2 5721 -3.0 $74.70 $79.84 6.9% $44.97 $45.67 0.70 100 100

5. Roomnights sold divided by roomnights available (times 100). Roomnights sold equals room revenues divided by estimated average daily rate
(ADR). 6. Room revenue, per available room per day (equals occupancy percentage times ADR). 7. Market average equals 100.






